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In addition to the financials presented in accordance with U.S. generally accepted accounting principles ("GAAP"), this presentation 

includes the following non-GAAP metrics: non-GAAP gross margin, non-GAAP operating expenses, non-GAAP operating margin, 

non-GAAP operating income, non-GAAP EPS and non-GAAP Free Cash Flow. Non-GAAP metrics have limitations as analytical 

tools and you should not consider them in isolation or as a substitute for or superior to the most directly comparable financial

measures prepared in accordance with U.S. GAAP. There are a number of limitations related to the use of non-GAAP metrics versus 

their nearest GAAP equivalents. Other companies, including companies in our industry, may calculate non-GAAP metrics differently

or may use other measures to evaluate their performance, all of which could reduce the usefulness of our non-GAAP metrics as 

tools for comparison. We urge you to review the reconciliation of Zoom's non-GAAP metrics to the most directly comparable GAAP 

financial measures, and not to rely on any single financial measure to evaluate our business. See the Appendix for reconciliation 

between each non-GAAP metric and the most comparable GAAP measure.

Use of Non-GAAP Financial Measures
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This presentation and the accompanying oral presentation have been prepared by Zoom Video Communications, Inc. (“Zoom”) for informational purposes only and not 
for any other purpose. Nothing contained in this presentation is, or should be construed as, a recommendation, promise or representation by the presenter or Zoom or 
any officer, director, employee, agent or advisor of Zoom. This presentation does not purport to be all-inclusive or to contain all of the information you may desire. 
Information provided in this presentation and the accompanying oral presentation speak only as of the date hereof. 

This presentation and the accompanying oral presentation include express and implied “forward-looking statements” within the meaning of the Private Securities 
Litigation Reform Act of 1995. In some cases, you can identify forward-looking statements by terms such as “anticipate,” “believe,” “estimate,” “expect,” “intend,” “may,” 
“might,” “plan,” “project,” “will,” “would,” “should,” “could,” “can,” “predict,” “potential,” “target,” “explore,” “continue,” or the negative of these terms, and similar 
expressions intended to identify forward-looking statements. However, not all forward-looking statements contain these identifying words. These statements may relate 
to our market size and growth strategy, our reputation in the market, our estimated and projected costs, margins, revenue, expenditures and growth rates, our future 
results of operations or financial condition, our plans and objectives for future operations, growth, initiatives, or strategies. By their nature, these statements are 
subject to numerous uncertainties and risks, including factors beyond our control, that could cause actual results, performance or achievement to differ materially and 
adversely from those anticipated or implied in the statements. These assumptions, uncertainties and risks include that, among others, our business would be harmed 
by any decline in new customers and hosts, renewals or upgrades, our limited operating history makes it difficult to evaluate our prospects and future results of 
operations, we operate in competitive markets, we may not be able to sustain our revenue growth rate in the future, our business would be harmed by any significant 
interruptions, delays or outages in services from our co-located data centers, and failures in internet infrastructure or interference with broadband access could cause 
current or potential users to believe that our systems are unreliable.  Additional risks and uncertainties that could cause actual outcomes and results to differ materially 
from those contemplated by the forward-looking statements are included under the caption “Risk Factors” and elsewhere in our most recent filings with the Securities 
and Exchange Commission (the “SEC”), including our quarterly report on Form 10-Q for the quarter ended October 31, 2019. Forward-looking statements speak only 
as of the date the statements are made and are based on information available to Zoom at the time those statements are made and/or management's good faith belief 
as of that time with respect to future events. Zoom assumes no obligation to update forward-looking statements to reflect events or circumstances after the date they 
were made, except as required by law.

This presentation and the accompanying oral presentation also contain estimates and other statistical data made by independent parties and by us relating to market 
size and growth and other data about our industry. This data involves a number of assumptions and limitations, and you are cautioned not to give undue weight to 
such estimates. In addition, projections, assumptions, and estimates of our future performance and the future performance of the markets in which we compete are 
necessarily subject to a high degree of uncertainty and risk.

Safe Harbor Statement
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Strong FY20 Performance

1 See appendix for a reconciliation of non-GAAP to GAAP financial measures. 
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Zoom Phone Anniversary
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Zoom Delivers Happiness to New and Existing Customers
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Business and Technology Highlights

 Honored by customers in 2020 Gartner Peer Insights Customers’ Choice Award for Meeting 
Solutions.



© 2020 Zoom Video Communications, Inc. 9

Business and Technology Highlights

 Honored by customers in 2020 Gartner Peer Insights Customers’ Choice Award for Meeting 
Solutions.

 Recognized in Okta’s annual Businesses @ Work 2020 Report with the distinction of being 
both the fastest-growing and most popular app. 
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Most Popular Video Conferencing Apps
Okta’s Business @ Work (2020)

1 The video conference technology of these applications is powered by Zoom.

1
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Business and Technology Highlights

 Honored by customers in 2020 Gartner Peer Insights Customers’ Choice Award for Meeting 
Solutions.

 Recognized in Okta’s annual Businesses @ Work 2020 Report with the distinction of being 
both the fastest-growing and most popular app. 

 Expanded our Global Channel Partner Program to add new partnerships with industry-leading 
Master Agents for Zoom Phone.
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Business and Technology Highlights

 Honored by customers in 2020 Gartner Peer Insights Customers’ Choice Award for Meeting 
Solutions.

 Recognized in Okta’s annual Businesses @ Work 2020 Report with the distinction of being 
both the fastest-growing and most popular app. 

 Expanded our Global Channel Partner Program to add new partnerships with industry-leading 
Master Agents and the launch of a new Referral Partner Program.

 Announced our top ten Green Leader customers for avoiding the most carbon dioxide 
emissions by replacing in-person meetings with Zoom video meetings. 
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Navigating Coronavirus

• Monitoring capacity globally to ensure maximum reliability amid usage increases.

• Enabling communication by removing the 40-minute limit on free meetings in China.

• Providing informational sessions and on-demand resources on how to use the Zoom platform.
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Rapidly Growing Customer Base and Gaining Enterprise Traction

1The number of customers are rounded down to the nearest hundred
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Strong Q4 Net Dollar Expansion Rate

1We calculate net dollar expansion rate as of a period end by starting with the ARR from customers with greater than 10 employees as of the 12 months 
prior to such period end (Prior Period ARR). We then calculate the ARR from these customers as of the current period end (Current Period ARR). The 
calculation of Current Period ARR includes any upsells, contraction and attrition. We then divide the total Current Period ARR by the total Prior Period ARR 
to arrive at the net dollar expansion rate. For the trailing 12-months calculation, we take an average of this calculation over the trailing 12 months.
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Growing International Presence

1Subtotal revenue has been rounded 
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Q4 FY20 Expenses and Margins

1Note - A reconciliation of non-GAAP guidance measures to corresponding GAAP measures is not available on a forward-
looking basis without unreasonable effort due to the uncertainty of expenses that may be incurred in the future.
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Growing Future Revenue Under Contract

1 Remaining performance Obligations (RPO) consists of both billed considerations and unbilled considerations that we 
expect to recognize as revenue. We expect to recognize approximately 62% or $375 million dollars of the total RPO as 
revenue over the next 12 months compared to 67% or $208 million dollars in Q4 last year. Subtotals have been 
rounded.
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Rapid Cash Flow Growth

1 See appendix for a reconciliation of non-GAAP to GAAP financial measures. We define FCF 
as GAAP net cash provided by operating activities less purchases of property and equipment.
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Q1 FY21 and Full Year Outlook

1 A reconciliation of non-GAAP guidance measures to corresponding GAAP measures is not available on a forward-
looking basis without unreasonable effort due to the uncertainty of expenses that may be incurred in the future.
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Questions
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Questions
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Appendix
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GAAP to Non-GAAP Reconciliation
Gross Profit

($ in thousands) QTD – Q4FY19 QTD – Q4FY20 FY19 FY20

Total Revenue $105,800 $188,251 $330,517 $622,658

GAAP Gross Profit $86,275 $155,704 $269,516 $507,262

(+) Stock-based compensation expense and related payroll taxes $577 $2,874 $1,119 $8,000

Non-GAAP Gross Profit $86,852 $158,578 $270,635 $515,262

Non-GAAP Gross Margin 82% 84% 82% 83%

R&D Expenses

GAAP R&D $10,808 $20,669 $33,014 $67,079

(-) Stock-based compensation expense and related payroll taxes ($664) ($4,427) ($1,369) ($11,743)

Non-GAAP R&D $10,144 $16,242 $31,645 $55,336

S&M Expenses

GAAP S&M $55,052 $100,905 $185,821 $340,646

(-) Stock-based compensation expense and related payroll taxes ($1,498) ($16,888) ($3,540) ($43,964)

Non-GAAP S&M $53,554 $84,017 $182,281 $296,682

G&A Expenses

GAAP G&A $14,923 $23,577 $44,514 $86,841

(-) Stock-based compensation expense and related payroll taxes ($1,575) ($3,703) ($2,913) ($12,264)

Non-GAAP G&A $13,348 $19,874 $41,601 $74,577
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GAAP to Non-GAAP Reconciliation

Operating Margin

($ in thousands) QTD – Q4FY19 QTD – Q4FY20 FY19 FY20

Total Revenue $105,800 $188,251 $330,517 $622,658

GAAP Operating Profit $5,492 $10,553 $6,167 $12,696

(+) Stock-based compensation expense and related payroll taxes $4,314 $27,892 $8,941 $75,971

Non-GAAP Operating Profit $9,806 $38,445 $15,108 $88,667

Non-GAAP Operating Margin 9% 20% 5% 14%

Free Cash Flow

Cash Flow from Operations 15,991 36,554 $51,332 $151,892

(-) Purchases of PPE ($10,311) ($9,952) ($28,432) ($38,084)

Free Cash Flow $5,680 $26,602 $22,900 $113,808
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Metrics Summary

1Capital Expenditures include purchases of property and equipment.
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FY20 Expenses and Margins

FY20

GAAP 
Results

Yr/Yr
Non-GAAP

Results
Yr/Yr
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Revenue $623 million 88% $623 million 88%

Gross Margin 81.5% (8bps) 82.8% +87bps

Research & Development 10.8% +78bps 8.9% (69bps)

Sales & Marketing 54.7% (151bps) 47.6% (750bps)

General & Administrative 13.9% +48bps 12.0% (61bps)

Operating Margin 2.0% +17bps 14.2% +967bps
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Growing International Presence

ROW
102% 

Americas
85% 

Yr/Yr

1Subtotal revenue has been rounded 


